Why BHHS - Hawaii Island Properties

Our incomparable local recognition and market knowledge combined with our
National and International BHHS network, give us the ability to sell homes for
top market value in the quickest most convenient timeline.

o Incorporated in Hawaii in the 1990s

« Family owned and operated for over 30 years

« 50 Fulltime Agents/Staff serving: Resort STVR, Luxury Homes, and
Commercial asset class.

« Best support team in the business

« $ Billions in Hawaii real estate sales

« High-traffic office locations in Kona, Lahaina & Wailea

« Leasing, vacation rental, and mortgage divisions

« ‘Luxury Collection

. ‘Resort Properties International’

o Worldwide relocation companies

o Consumers trust the Berkshire Hathaway name

o International broker-to-broker referral network.

e Actively marketing to Chinese and Canadian buyers

o Berkshire Hathaway is the No.1 worlds most respected company in Barron’s
ranking

o Harris Poll finds Berkshire Hathaway HomeServices No. 1 in real estate brand
equity

o Honored as Gold Stevie® Award Winner American Business Awards

e 50,000+ sales professionals in 1,500+ offices Internationally

e Most comprehensive global marketing

o Global website with multiple language translations

Marketing with 73.2% Industry Share
https://bhhsmarketingresource.com/p/046911186ec6d4f986426bff
a404¢e128/14583052



https://bhhsmarketingresource.com/p/046911186ec6d4f986426bffa404e128/14583052
https://bhhsmarketingresource.com/p/046911186ec6d4f986426bffa404e128/14583052

Halo Effect

Industry Share of Voice
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Media — Television to Print
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Media - Where we are

Berkshire Hathaway HomeServices' marketing steategy focuses on creating an
unparalleled experience, by delivering highly personal content consumers are most
interested in, with the most innovative targeting strategies available. Berkshire
Hathaway HomeServices provides ground-breaking social media and digital
strategies. increasing our range, reach and influence.
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National Ad Campaign
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Online Exposure
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29 Million Visits to
BerkshireHathawayhs.com’

Presenting your home to the world

Top 20 Visiting countries to berkshirehathawayhs.com
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GLOBAL LISTING SYNDICATION

More than 200,000 propertics are purchased by foreign buyers every year.
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